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Executive summary

Purpose: The purpose of the after LIFE+ communication plan is the continuation of the dissemination

of the project results after the end of the project.

Outcomes: The tasks of the after LIFE+ plan will be described along with the beneficiaries involved and

the funding source.

Results: A number of tasks were outlined involving, among others, the project’s website and social

media, short courses for farmers and unemployed people, seminars and workshops.

Conclusions: This plan will ensure the effective communication of the key results of the project and the
promotion of the organic farming and its products as a way of mitigating climate change and improving

the health profile of children and adults.

Z0voyn

Ykomog: Xxomog touv after LIFE+ oxediov emkowwviag eivat n ouvvéxlon tng Siddoong twv

OTOTEAEGUATWVY TOV €PYOV HETA TO TEAOG TOU £PYOU.

AVTiKTUTIOG: Oa TIEpLypa@ovv ot SpactnplotnTeg Tov after LIFE+ oxediov, pali pe Toug EPRTAEKOUEVOUG

SIKaovyoU§ Kal TNV Ty Xp1NUatodoTnoms.

ATotedéopata: Aivovtal AETTOUEPELES Yot SpAoTnPLOTNTEG TToU TepAapBdvouy, peTadh GAAwv,
LOTOCEAISA KAl TX HECH KOWWVIKNG SIKTUWONG TOU £pYoU, CUVTOMA HABNUOTA Yl aypOTEG Kal

AVEPYOUG, CEULVAPLA KAL EPYATTIPLA.

Tvpnepdopata: To oxédlo autd Ba SLacPAAICEL TV ATIOTEAECUATIKY ETKOWVWVIA TWV KUPLOTEPWV
QTOTEAECUATWY TOU €PYOV KAl TNV mpowbnon g Blodoykng yewpylag Kot Twv TPolovTwy TG wg
HUECO UETPLACUOV TNG KALLATIKNG aAAaynS kal BeATiwong Tou Tpo@d vyelag Twv TASWV Kol TwV

EVNALKWV.



Introduction

The ORGANIKO LIFE+ project’ main aim was to showcase the comparative advantages of organic
farming and its products over conventional farming. Dissemination activities were key components of
the project with the objective to communicate the results and activities of the project to the relevant

stakeholders, the scientific community, the farmers and the general public both in Cyprus and Italy.

The after LIFE+ communication plan will ensure the effective implementation of the project toolbox
after the end of the project with the aim of increasing organic farming activities and organic product

consumption in Cyprus. Specifically, the after life+ plan sets out to:

e Inform the wider public and key stakeholders (farmers, companies, and policy-makers) about
the achievements of the ORGANIKO LIFE+ project
e Encourage key stakeholders to support organic farming and spread knowledge about ways that

the organic food and farming can contribute to mitigating climate change and better health

The plan involves a description of the tasks performed, the beneficiaries involved and the funding

source.



After LIFE+ Plan

The project’'s website (www.organikolife.com) will remain
active and frequently updated even after 5 years from the
project completion date (until 08/2024). The update of the
website will be less frequent compared to the period of the
project duration with about a post per month with the
contribution of all beneficiaries in order to continue the
information-sharing, dissemination and the awareness-
raising of the ORGANIKO activities.

The Facebook page and twitter account will continue to be
active even after 10 years from project completion. There
will be less regular posting compared to the period of the
project duration and all beneficiaries will contribute.

The banner that was developed and used in ORGANIKO
events will remain posted in a public place even after 5
years from project completion.

The ORGANIKO logo will be disseminated in all activities by
partners, dealing directly or indirectly with the project’s
topics.

The layman’s report will be available on the project’s
website and will be disseminated in schools, in public and
governmental places such as ARI, DE, CUT.

A 3-minute video that will include 4-5 interviews with key
people and graphics of the results. The video will be
disseminated on the project’s website and social media.

A virtual electronic book based on the layman’s report will
be available on the project’s website.

Social Media campaigns (about 10 in total) in Facebook,
Instagram/Twitter

500 coloured A3 posters for dissemination in public
buildings such as ARI, DE, CUT.

The strategic national plan was submitted to the Cyprus
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http://www.organikolife.com/

Ministry of Agriculture, Rural Development and
Environment and will be taken into account for the revision
of the existing “National action plan for the development of
organic farming” of the Republic of Cyprus

A short course for new farmers as well as unemployed
people will be organized

Networking with other LIFE projects by sharing posts in

the social media and by participating in joint events.

The Commissioner of Environment in Cyprus, Mrs loanna
Panayiotou, will disseminate the leaflets produced by the
project as well as the layman’s report during her various
activities.
Seminars and workshops that promote consumer
awareness, health benefits and environmental advantages
of organic farming will be organized

The results of the children’s health study were sent to the
Ministry of Education and Culture in Cyprus. There is a
course for organic products in the high school’s curriculum
but not in the primary schools. We contacted already the
Ministry with a suggestion and in the strategic national
plan we included a proposal for the incorporation of
organic farming in the curriculum of the primary schools in
order to increase the trust level of students, teachers and
parents towards organic products.

The improved protocols for organic apple and barley
cultivations will be available through the Ministry of
Agriculture, Rural Development and Environment and the
project’s website so that farmers can have access to them
and increase the performance of their crops.

We implemented first the paradigm of short-chain organic

markets at a public university in Cyprus (CUT premises).
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We will continue our efforts for increasing the public
awareness about this type of markets.

The consumer survey can act as a tool that will explain
sufficiently the consumer behaviour in other European
countries. The survey provides actions for different
stakeholders  (government, municipalities, traders,
farmers). We will communicate the results to the Ministry
of Agriculture, Rural Development and Environment and

create material for different stakeholders.
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Revamping organic farming and its products in the context of climate change mitigation strategies
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